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Module 1 – Media Literacy, Expert-Teachers Open class activity
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(C5 - Short-term joint staff training event)


Integrated Curriculum - Lesson plans




			

Module 1 - Media Literacy
Lesson plan 1 - Fake news

	
Title 

	Fake news

	Subject area
	Media Literacy

	
Description of educational activity 

(duration, students age, organization of the class of pupils; The aim of the lesson;  Support materials; Evaluation and assessment method; Description of the activities)

	Duration: 6 hours (270 min)
Students age: 15 - 17
Organization of the class of pupils: frontal, individual, group work

The aim of the lesson: 
· Students will analyze the problems and potential consequences associated with the spread of fake news
· Students will identify sources and source criticism and learn how to interpret and decode propaganda messages
· Students will consider their own personal role in the spread of misinformation and examine the negative consequences of such behavior.

Support materials: 
· Internet
· Art
· Youtube clips

Handouts :
· presentations
· photos

Description of the activities

1. The first part of the lesson describes sources and source criticism

· Introduction to the lecture by showing one of the short videos:
How can you know which news to trust? - https://www.youtube.com/watch?v=SNi1ijwgVmc
How can I spot the fake news?  - https://youtu.be/0vjar1iqK-c

· Teacher gives a lecture (30 min) to the class introducing and briefly explain the topics:
· What is a source?
· Source criticism
· Criteria for source criticism
· How to check source?
· Biased information – online risks

· [bookmark: _heading=h.1fob9te]Students are introduced to useful resource verification sites, search engines ((listed below) and common questions when surfing the web 
· Student exercises:
· Exercise 1: Your school’s website
· Exercise 2: Practise the source-critical concepts 
· Exercise 3: Discuss difficulties associated with examining online sources 
· Exercise 4: The blog as source 
· Exercise 5: Who owns the domain? 
· Exercise 6: How come Wikipedia ranks so high on Google? 

2.     In the second part of the lesson we’re talking about propaganda. 
Introducing students to the techniques will enable them to become better at interpreting and decoding propaganda messages. 
Now that your students have grasped how to regard sources critically, we will look at how different techniques that involve language, imagery and sound are used to push people’s opinions, values and actions in a particular direction. 

· Teacher introduces the five propaganda techniques:
1. Appeal to people’s emotions 
2. Attack the opponent (create an ‘us’ and a ‘them’) 
3. Simplify, distort and lie about facts 
4. Appeal to a specific audience 
5. Repeat an idea or a message 

3.    Third part of the lesson lesson takes a closer look at the subject of source criticism and propaganda by letting the students create their own propaganda film, based on an article containing fake news.

· Students are devided into groups of at least 4–6
· You can choose any article that you prefer. 
(You can visit https://www.snopes.com/category/ facts/fake-news/ or http://weeklyworldnews.com/ for suggestions, or you can write your own fake article)
· The article should contain a threat to the public 
(Recommendation is you choose something harmless and non-political).
· The information source should be unknown to your students. 
· Let the students read the article you have chosen. 
· The students’ assignment is to convey what could happen if no one deals with the problem described in the article. 
· Ask them to follow the film recipe described below and make their propaganda film as effective as possible. 

Recipe for propaganda film: 
Ingredients
 1 tablet or smartphone
1 app for film editing Access to library of free sound effects and music (e.g. https://www.jewelbeat.com/) 
2 ‘witness’ actors who can describe what happened 
1 ‘expert’ actor who can talk about the event 10–15 still images from the web
1 narrative voice 
1 fake news article 
1 symbol to represent the sender of the film (you and your agenda) 
· Ask them to follow the instructions:
Instructions
· Read the article and identify the threat.
· Who is the scapegoat in the article? Determine what makes people among the public afraid of the scapegoat.
· Select two people to act as witnesses. Write down a few short sentences for them to say. 
· Use quotes from the article or make up your own. 
· Select one person to act as an expert. Write down a few statements for him or her to read. 
· Use quotes from the article or make up your own. 
· Choose sentences from the article or add your own to be used for the narrative voice. 
· Find appropriate stills from the internet. Pictures of the scapegoat, damage, images for setting the mood, etc. Make sure you don’t use copyright-protected images. 
· Search for Creative Commons pictures that you can use. 
· Search for diagrams and graphs you can use to support your statement. The diagrams don’t have to relate to the subject matter. 
· Draw your symbol – the image that represents you as the sender. Either draw it using an app or draw it on paper and take a photo of the drawing.
· Use the camera on your phone or tablet to film the two witnesses and the expert. 
· Write the storyboard
· When you are finished, import all images and film clips to the timeline in the film editing app. 
· Place the material on the timeline, following the same order as in the storyboard. 
· Decide for how long each still image will be shown. Between 1 and 4 seconds is usually a good length of time depending on what tempo you want for the film. 
· Access to library of free sound effects and music (e.g. https://www.jewelbeat.com/) 
· Place your symbol at the end. 
· Record the narrative voice either directly in the film editing app or record it separately and import it to the timeline.
· Choose some dramatic music to enhance the threatening and menacing mood. Sites for sounds include www.jewelbeat.com, www.incompetech.com and www.findsounds.com. 
· Add the sounds and music to the timeline. 
Finished! 

· 1 film – approximately 4 class periods)
             (The schedule below is only a suggestion. Feel free to plan the filmmaking in any way you prefer)
             Class period 1: Read the article, explain the assignment and introduce the film recording and film editing app. 
Class period 2: Planning and recording/downloading from web. 
Class period 3: Editing in the film app. 
Class period 4: Presentation of finished films and discussions. 

Questions for discussion after assignment in connection with the screening of the student films:
·  Can you find any of the propaganda techniques in the film (appeal to emotions, us and them, simplify and slant, address a specific audience)? 
· Were the witnesses believable? Why/why not? 
· Did the still images from the web add to the message of the film? Why/why not? 
· Did the graphs or diagrams add to the message? Why/ why not? 
· Did the music and sound effects add to the message? Why/why not? 
· How could the message of the film have been made stronger?
· If you wanted to repeat this message to as many people as possible, how would you go about it? 

· Let your students post the finished videos on different social media and arrange a competition, either between the groups in your class, or between classes in your school. 
You can let students vote or base the competition on the number of likes. 


	Connection to curriculum (grade, related objectives, KSC (Knowledge, Skills, Competencies)
	
Grade: Secondary,  2. - 4. 
Curriculum: Media Literacy

Knowledge: Critical thinking development 

Skills: Elements of false news analyses, deconstrucion of propaganda, evaluation, maiking decisions

Competences: Usage of fact checker tools for analyses of fake news


	
Bibliographic reference to be used during the activity (book, story, magazine, review, periodical, journal, etc.): author(s), title, publishing house, ISBN, no. of pages, year.
	/

	Short description of digital sources  (applications, games, webpages, FB pages etc.)
	How can you know which news to trust? - https://www.youtube.com/watch?v=SNi1ijwgVmc
How can I spot the fake news?  - https://youtu.be/0vjar1iqK-c
images.google.com 
www.tineye.com
www.iana.org/domains/root/db/ 
whois.com
www.blogspot.com
Startpage.com 
Duckduckgo.com
https://www.snopes.com/category/ facts/fake-news/ 
http://weeklyworldnews.com/
https://www.jewelbeat.com/
www.incompetech.com
www.findsounds.com. 


	
	

	
	Expected Outcomes of the Integrated Lesson 1 - Fake news

	Results/ What we learned / Outcomes
	
Media Literacy
At the end of the lesson students will think more critically about what they see and hear online and on social media, and consider the source of this information and whether they believe it or share it.


	
	Effect of the Activity on students and teachers

	Conclusions and recommendations
	Media Literacy
Students will be able to spot the elements of fake information and differentiate fake news within advertising product, political campaignes, social media and in everyday life.
Teachers will crosscut the lines of 4 subject area knowledge and enable themseves how to teach students to deconstruct fake news and adverts.






















Lesson plan 2 – Young Influencers

	
Title 

	Young  Influencers

	Subject area
	Media Literacy

	
Description of educational activity 

(duration, students age, organization of the class of pupils; The aim of the lesson;  Support materials; Evaluation and assessment method; Description of the activities)

	Duration: 6 hours (270 min)
Students age: 16 - 18
Organization of the class of pupils: frontal, individual, group work

The aim of the lesson: 
[bookmark: __DdeLink__3348_3081353046]•	To make students aware that influencers are not new occurrence but that throughout history different persons have influenced and shaped public opinion.
•	To encourage students to search content on the internet and finding credible and reliable sources of information

Support materials: 
●	Internet
●	Youtube clips
●	Text
●	Photos

Handouts :
●	presentations

Description of the activities

1.	The first part of the lesson describes the Influencers or so-called public opinion makers phenomena

Teacher gives a lecture (30 min) to the class introducing and briefly explain the topics:

(Influencers or so-called public opinion makers are not new phenomena, in fact, have always existed. They used to be members of royal families, politically strong and powerful persons, athletes and other public and celebrities. "Word influencer in English means a person in general or a group of people who have some influence. In business language called influencer in English means a person or group of persons who may influence business decisions because of your reputation, position or connections as well whose opinion and action carries more weight than opinion or the actions of their colleagues or comparable groups ”. The emergence and popularity of social networks contributed to the creation of new creators of public opinion, that is, influential people, who are their popularity and gained influence primarily through the development of new ones technology, and which audience attitudes shape blogs, posts, tweets and using other channels social media ”(Freberg et al., 2010).)

Student exercises:

Exercise 1: 
· Students will explore who Rosa Parks, Pope John Paul II, Princess Diana and Michael Jordan is.
· Through the discussion, they will consider whether they were also so-called influential people, ie. creators of public opinion.
· Argue why yes or no:
 	What period did these people live in? What were they doing? How did they influence other people?

Exercise 2: 
 	Students will explore who were the influencers through the different decades of the twentieth century. 
 	What did they do? 
 	When did they have special influence?

2.	Second part of the lesson describes the Influencers on different social networks

Today, social networks are extremely popular among children and young people. Their popularity is different from states to states, but large differences have also been observed at the age of the user. The most popular are social networks on
the world of Facebook, Instagram and TikTok, and are very popular as well correspondence applications such as WhatsApp and Facebook Messenger. It has an important place and YouTube, which is right behind in terms of number of users Facebook. Every social network has its characteristics and peculiarities by which it differs from others and why each of them attracts a different group user. The difference in approach is best seen through the most popular influencers on each of them. For example, while on YouTube the most popular influencer plays video games and leads his followers through the world of video games, on Instagram it is one of the world’s greatest athletes, and on TikTok a girl engaged in dance.

●	Make the introduction by showing:
The documentary movie Influencers (Fake famous) directed by Nick Bilton
https://www.youtube.com/watch?v=2B7m-ARHz0c 
(The documentary answers key questions about how easy and difficult it is to become an influencer on social networks, specifically on Instagram, and how important creativity is for success, and how important financial resources and good strategy are.
or 
Short video: What's Going On With TikTok?
https://www.youtube.com/watch?v=Sf7Xjrmb6Kc&t=270s

Student exercises:

Exercise 1: 
 	Students Explore who the most popular influencers are on social networks and platforms (YouTube, Instagram and TikTok). 
 	Once they find the most popular influencers on each of the above network, they will explore the following:
                                  a. What do they do?
                                  b. How old are they?
                                  c. What content do they publish?
                                  d. How many followers do they have?
                                  e. How long do they have their profiles open on that network?
                                  f. Were they known to the public even before they became influencers on social media?
                                  g. Why do you think they have become so popular?
                       
Exercise 2: 
Students will compare the channel of the most popular youtube on YouTube and his Instagram profile. 
a.	How do they differ?
b.	What information does that influencer publish on certain social media, and what kind on the other? 
c.	What can we conclude based on that about the characteristics of these media?

3.	Third part of the lesson describes the Influencers considering the number of followers (mikroinfluencers, makroinfluencers i megainfluencers) and the type of content (travel influencers, gamers, fashion influencers, make-up influencers, fitness influencers, food influencers etc.).

Student exercises:

Exercise 1:
Students will fill in the survey with the following questiones/statements:

-	I spend hours and hours a day watching the posts of popular influencers.
-	I follow influencer posts to learn something new.
-	I follow popular influencers to have something to talk about with friends and peers.
-	I follow influencers on social media just because most of my friends follow them.
-	I follow influencers when I'm bored.
-	I follow influencers who play video games so that I can go through games that I actively play faster and easier.
-	I follow influencers because it seems to me that they are the only ones who understand me and love the same things as me.
-	One day I would like to be an influencer myself.
-	I usually follow influencers on TikTok.
-	Influencers on social media are my biggest idols.
(They should mark claims which are the most, or which do not apply at all to them so that the number 1 indicates the statement that is the most refers to them, then number 2 the following statement and so in order until they come to number 10 and the claim that is the least relevant to them.)

Then they compare the results with the student next to them. 
After filling out the questionnaire teacher encourages a conversation and analyzes which answers are the most chosen by the students as those who are most relevant to them.

Exercise 2: 
· Students will analyze influencers posts: published photographs; whether they advertise certain products; when advertising a product or service; whether it is stated that it is an advertisement for a certain companie or they avoid to mention; do they show their own life "perfect"; whether they use filters and programs for photo editing?
· Students will compare influencers posts with their own posts and posts of their friends - in what they are similar, and in what they are different?

In order to gain popularity, many influencers do reckless and sometimes very dangerous things. 
•	Students will listen the following recording https://www.linguahouse.com/esl-lesson-plans/general-english/influencer-pleads-guilty/audioplayer/influencers_bemp3 (news story looking at the July 2021 arrest of Hushpuppi, a social media influencer for alleged crimes of money laundering).
•	After listening, they will discuss the justification of his actions. Was it wise what he did? Where the boundaries are? Why influencers do that?

Exercise 3: 
· Students will see the short video YOU LOOK DISGUSTING, https://www.youtube.com/watch?v=WWTRwj9t-vU
· After watching the video, start a conversation and answer the following questions:
a. How did the children feel watching the video?
b. Have they ever participated in a similar situation themselves in which they humiliated a person for posting on
social networks?
c. Have others ever treated them like that on social networks? How did they feel? What did they do? Who did they turn to for help?
d. How often their friends edit photos and use a number of filters before theirs posts on social networks? 
e. Why people do that?
f.	Is false perfection more important than honesty and reality?

For this Exercise you can choose other channels as well: 

Like Nastya - https://www.youtube.com/channel/UCJplp5SjeGSdVdwsfb9Q7lQ
Ryan’s World - https://www.youtube.com/channel/UChGJGhZ9SOOHvBB0Y4DOO_w
EvanTubeHD - https://www.youtube.com/user/EvanTubeHD

4.	Workshop: BECOME AN INFLUENCER!
For this workshop, participants will need a smartphone, tablet, laptop or computer with internet access.

· At the beginning of the workshop, discuss the current state of the planet, various environmental initiatives and the problems we face as a society when it comes to preserving the environment. Raise awareness of the need to act on environmental protection through conversation.
· Suggest that participants create a profile that can be called "Influencer Eco" (or come up with a sound name for the profile), and suggest how influencers would contribute to nature and environmental protection and what topics as eco-influencers would highlight, promote and advocate.


	Connection to curriculum (grade, related objectives, KSC (Knowledge, Skills, Competencies)
	
Grade: Secondary,  2. - 4. 
Curriculum: Media Literacy

Knowledge: Students developed the ability to critically analyse the messages of influencers and recognize unreliable information.
Skills: Recognise the  skills used by succesful influencer and apply them for students needs/purposes.
Competences: By using previously gained knowlidge make influencer post for good purposes. 


	
Bibliographic reference to be used during the activity (book, story, magazine, review, periodical, journal, etc.): author(s), title, publishing house, ISBN, no. of pages, year.
	/

	Short description of digital sources  (applications, games, webpages, FB pages etc.)
	Fake famous, directed by Nick Bilton
https://www.youtube.com/watch?v=2B7m-ARHz0c 
What's Going On With TikTok?
https://www.youtube.com/watch?v=Sf7Xjrmb6Kc&t=270s
News story looking at the July 2021 arrest of Hushpuppi, a social media influencer for alleged crimes of money laundering
https://www.linguahouse.com/esl-lesson-plans/general-english/influencer-pleads-guilty/audioplayer/influencers_bemp3 
YOU LOOK DISGUSTING, https://www.youtube.com/watch?v=WWTRwj9t-vU
Like Nastya - https://www.youtube.com/channel/UCJplp5SjeGSdVdwsfb9Q7lQ
Ryan’s World - https://www.youtube.com/channel/UChGJGhZ9SOOHvBB0Y4DOO_w
EvanTubeHD - https://www.youtube.com/user/EvanTubeHD


	
	Expected Outcomes of the Integrated Lesson 1 - Fake news

	Results/ What we learned / Outcomes
	
Media Literacy
Students will be able to:
● Explain why influencers advertise products or services online.
● Analyse how influence is used to effectively advertise products or services online.
● Evaluate the trustworthiness of influencer advertising


	
	Effect of the Activity on students and teachers

	Conclusions and recommendations
	
Media Literacy
Students will become aware of the reliability of the messages, will be able to differentiate the messages given by the influencers, i.e. not to trust everything they are being offered which means they will develop critical approach.
Teachers will gain new knowledge analysing the phenomenon of Influencers through history and in present times by decoding their influence on new generations. They devised the procedures how to help students develop critical approach on the issue.
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